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Please answer the Questions below to the fullest of your ability—the more
information | have about you and your brand, the more informed my design
decisions can be. Feel free to omit any questions that feel irrelevant or
inapplicable. Please send me an email when you are completed:

ENTER EMAIL ADDRESS HERE

Providing thorough responses to the questions below will enable us to have more informed
conversations later on—thank you in advance!

BRANDING / LETTERING QUESTIONNAIRE

Client Name

What is your business name? What is the meaning behind the name?

Do you have a current website?

What is your company size?

How long have you been in business?

How do people find out about your business/brand?

What is your audience age/age range?

How long has your company been around/what is your established date?



Why do you want a new logo + branding?

Are you here for something other than just branding?

What gets you up in the morning?

What is your core purpose/why does your company exist?

What is your Mission Statement?

What 5 (or more) adjectives best describe your brand?

What 5 (or more) adjectives best describe your product/service?

What areas do you have experience and credibility in?

Who is your ideal client / target audience?

What is the “single thought” that you want your audience to associate with your brand?



What is your client / target audience’s most basic problem, that you have the solution
for?

What makes your business unique?

Why is your product/service valuable to people?

If your brand/company was a song, what would it be, and why?

If your brand/company was an animal, what would it be, and why?

If your brand/company was a plant, what would it be, and why?

If your brand/company was an automobile, what would it be, and why?

If your brand/company was a celebrity, who would it be, and why?

If your brand/company was an apparel brand, what would it be, and why?

What are a few big goals you have for your business? How do you think you will expand
in the future?

Where will your logo primarily be used? Print, web, merchandise?

How do you prefer your logo be worded/written out?

Do you have a tagline? If so, would you like it stated alongside your logo?



Do you have any additional elements or information that you would like to potentially see
with your logo?

Who are your competitors?

Who do you think is “doing it best” in your industry?

How are you different and/or better than your competitors?

Do you have any color preferences, or existing brand colors that need to remain?

Do you have any colors you want to steer away from?

What three brands do you love, and why?

Do you have a preference on typography? Is there a reason why you feel this way?

What areas of your current brand do you want to keep, if any at all? Please explain.



Any additional details or creative considerations? | want to ensure we are on the same
page throughout this collaborative process!

MURAL QUESTIONNAIRE

Note that there are many similarities with the questionnaire above.

Client Name

What is your business name? What is the meaning behind the name?

How long has your company been around/what is your established date?

Why do you want a mural(s)? What do you hope our collaboration will achieve? Why is

having a mural beneficial to you?

What are the dimensions (estimates are fine) of the wall(s) being considered?

What is the wall material?

What is directly across from the wall we will be painting, and how far away is it?

Will this wall be lit, naturally or with lighting, in any way?



If an exterior wall, have you received the proper permitting?

What type/style of artwork do you tend to gravitate towards?

Who is this mural for?

What gets you (the employees) up in the morning? Why do they work for your company?

What is your core purpose/why does your company exist?

What is your Mission Statement?

What 5 (or more) adjectives best describe your brand?


https://denverpublicart.org/wp-content/uploads/2020/01/2020-Mural-Policy-Permitting-Process.pdf

What 5 (or more) adjectives best describe your product/service?

What areas do you, as a business, have experience and credibility?

Who is your ideal target audience/consumer?

What is the “single thought” that you want your audience to associate with your brand?

What makes your business unique? Who is your competition, and in what ways are you
different from them?

If your brand/company was an animal, what would it be, and why?

If your brand/company was a plant, what would it be, and why?

What are a few big goals you have for your business? How do you think you will expand
in the future?



Do you have any color preferences, or existing brand colors that need to remain?

Do you have any colors you want to steer away from?

Are there any core themes or ideas you’d like to consider for these murals?

What three brands do you love, and why?

Are you particularly drawn to any style of typography? Is this a personal preference, or
does it reflect that of the preferences of your target audience?

Any additional details or creative considerations? | want to ensure we are on the same
page throughout this collaborative process!
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